Are people with intellectual disabilities just another customer? Interviews with business owners and staff.
Descriptive information on the views of business people towards the presence of persons with intellectual disabilities as customers was reported. We interviewed 89 individuals representing a range of shops and local amenities in four urban and four country regions in Queensland, Australia. We also systematically examined the influence of degree of intellectual disabilities by interviewing employees in shops near community residential facilities for persons with mild/moderate and those near facilities for persons with severe/profound intellectual disabilities. A third group of businesses not located near any such residential facilities served as a control group. Overall, results suggest that business people had few special concerns related to interactions with customers who have intellectual disabilities.